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OVERVIEW, OBIJECTIVES
AND HISTORY

The “Friendly Technology” Brand

Thomson is a brand with a remarkable legacy starting in France in
1893. Our heritage is built on innovation, quality and reliability, making
us a timeless symbol of trustworthiness.

Since our inception, we are dedicated to enriching lives through our
wide range of products, carefully designed to meet customers needs.

A custom logo has been created for Thomson's / ’\l

130th anniversary, symbolizing the milestone 1 IJ
and reinforcing the brand's lasting influence. YEARS L

This emblem acts as a cohesive symbol across '\’ /

all communication channels, reflecting the

brand's rich history. THOMSON
130" ANNIVERSARY
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01. INTRODUCTION AND BRAND OVERVIEW ' ’ ’OMSON

EVOLUTION
AND MILESTONES

A Pioneer in Consumer Electronics

#e3 —— s 130 ANS D'HISTOIRE
LA COMPAGHE FRARCAISE . THED PREMIER CONFISCDHIS s
THOMSON-HOUSTON" (CFTH) o PRERIERS MaGalTOSI0RTS MAKER ELECTRIOUE o De 1893 & aujourd hui
Fondéa & Pors par Elbu Theemaon ET OO bisaTFLUES PEESOsoELS Crapend Pron g Thisrearins
ﬁ__, o AR T i K
[0 .

1893. The French Company Thomson-Houston (CFTH) " B : . i A M

— - e -Fﬂ';.i 200

1936. First television (819-line Technology) - ;
1963. The French Thomson washing machine (Gyrathomic) ;ﬁﬁﬁ:;?
1968. First color television (Ampli Color)

1982. First video recorders/personal computers (TO7/MQO5)
1993. Arrival of Philippe Starck, Head of creation (3 years)
1997. First DVD player in Europe

1999. First MP3 player in Europe (Lyra)

2 r L
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2007. First VOIP cordless phone (combined w/ web radio) o3 P
. . e . w3 hmwﬂ: ﬂ o .-.nmmwﬁ-:
2015 to 2023. Significant advancements in technology PHER TSR ariie e (O | me vop St Cured” o
. 5 5 Ll et 2 A
and user experience in various consumer products. g e : | e,

In 2024, Thomson is advancing its legacy of s oyl T
COAULELR R
dmpli Color. = Koo

pioneering technology for contemporary living.
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01. INTRODUCTION AND BRAND OVERVIEW ’ ’ ’OMSON

BRAND IDENTITY
AND VALUES

Uniting Technology for All

Thomson is about inclusive technology, uniting rather
than isolating. Our products are accessible, affordable,
and reliable, designed to fit seamlessly into people's lives.
We prioritize usability over perfection, focusing on
proven performance that enhances everyday experiences.
Thomson technology is not just a tool; it's an integral
part of our connected lives.

INNOVATION

“We value technology's

power to connect and build trust.”
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LICENSING OVERVIEW
AND CATEGORIES

Wide Range of Products

Over the years, Thomson has earned unwavering trust and admiration
from our cherished customers. We take pride to consistently delivering
on our promises, and it is reflected in the loyalty and positive
feedback we receive from our customers.

Thomson is considered as a quality and user-friendly brand that
people can trust. In many categories:

e Television

e Small & Large Appliance

e Computers & Tablets

e Audio & Video

e Telephony

e Home, and many more categories....
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THOMSON

PRODUCT RANGE
OVERVIEW
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02. BRAND LICENSING OPPORTUNITIES mOMSON

SUCCESSFUL COLLABORATION
AND BENEFITS FOR PARTNERS

Global Community of Licensees

Thomson maximizes brand presence at major national and
international tradeshows worldwide, with support from the brand
community. This includes:

e |FA Berlin
e CES Las Vegas
e AWE Shanghai, etc...

These events offer invaluable opportunities to showcase the latest == < : S -
innovations and engage with a diverse audience, reinforcing our : '
commitment to delivering cutting-edge technology globally.

SOURCE: 2023 IFA BERLIN
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03. BRAND MARKETING STRATEGIES mOMSON
MARKET AMERICA ¢ EUROPE APAC

o TV Home'security Small Appliance b RS

* Computing Audio/Video Large Appliance
P R ES E N CE o Cables Beauty/Healthcare Vehicule Accessories IS

Phones Air Treatment

Large Appliance ' Computing
A Global Leader with European Excellence Small Appliance Audio / Video
Energy TV
Air Treatment Broadcast
Thomson's global presence showcases its dominance ‘ Cables . Lighting
in various markets, with a notable emphasis on "5
Europe. While excelling in TV ting, and -
urope.- ile gxce inginTV, Fompu ing, an Broadcast MIDDLE EAST
cables in America, Thomson's influence extends even Set-Top-Boxes Cab
further in Europe, where it leads in home security, Large Appliance
appliances, and broadcasting. APAC sees Computing
, . . . AFRICA TV
Thomson's prowess in appliances and computing, S S
. . . . . . roadcas
while Africa highlights |ts. strengths m-phones, Energy Set-Top-Boxes
energy, and broadcasting. In the Middle East, Air Treatment

Thomson stands out in cables, appliances, Computing
computing, and broadcasting, solidifying its L

commitment to innovation and quality worldwide. Broadcast .
Large Appliance

Lighting
Small Appliance
Set-Top-Boxes
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03. BRAND MARKETING STRATEGIES 1 ’ ’OMSON

BRAND
POSITIONING

“Mainstream Families” as Main Target

This concept of family prioritize simplicity and functionality,
eschewing excessive features and complexity. Unlike tech enthusiasts,
they aren't captivated by the latest gadgets. Instead, they focus on
their family life above all else. Families are seeking solutions that
seamlessly integrate into their daily routines while prioritizing
quality time spent together.

“With Thomson enjoy and share
special moments of your life.”
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03. BRAND MARKETING STRATEGIES

BRAND
AWARENESS

The Thomson brand is pioneering excellence
in Europe:

e |n the top 5 in France in Consumer
Electronics & Appliances.

e Very well recognized in Latin Europe.

e Over a good 30% in the rest of Europe.
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Samsung: 77%

Thomson: 37%
TCL: 22%

T T

Bosch: 74%

Samsung: 77%
Samsung: Apple: LG:

83% 83% 81% 46%

Thomson: 30% Beko: 41%

Thomson: Lenovo: Thomson: Thomson:
79% 67% 81% 45%

Thomson: 28%

‘ Samsung: 82%

Hisense: 18%

3 [l - Thomson: Electrolux: Atlantic:
40% 63% 79% 36%

Thomson: 50%

Bosch: 87%

Samsung: 87%

Thomson: 64% Thomson: 61%

Samsung: 89% Bosch: 83%

Hisense: 41% Kenwood: 56%

NordMende:
45%

Moulinex: 74%

Thomson: 44% Thomson: 40%

SOURCE: HAPPYDEMICS 2021/2022/2023
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03. BRAND MARKETING STRATEGIES mOMSON

BRAND
AWARENESS

Elec +
1 Appliances

Haier: 88%

Hisense: 76%
‘ CHINA Thomson: 39%

e |eading brand in North Africa. | . _ : .
e Grows fast in China and India. \ R -]
¢

1
I__J .“

‘ INDIA ; Sony: 78%
Thomson: 47% [ 4

Hisense: 28%

Iris: 93% Samsung: 89% o [ \ ‘\

\
A

F

"‘!

SOURCE: HAPPYDEMICS 2021/2022/2023

Thomson: 70% Thomson: 71% "

Hisense: 47% TCL: 64%

Samsung: 84%
Thomson: 46%

Denwa: 38%
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03. BRAND MARKETING STRATEGIES

BRAND
AWARENESS

2023' Survey Results

Thomson excels as a top 5
brand in France and globally,
especially among 35-64y-olds.
Its strong presence in television,
appliances and computing, akin
to industry giants, reflects its
commitment to quality and
trustworthiness. Despite
challenges in some regions,
Thomson remains a trusted
choice, expanding its influence
Internationally and cementing its
position as a global leader in
consumer electronics.
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THOMSON is a proud part of established.inc
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incorporated The Creative Licensing Company.




