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01. INTRODUCTION AND BRAND OVERVIEW SA BA

OVERVIEW, OBJECTIVES
AND HISTORY

SABA is a major European brand, recognized for the high
quality of its electronic products such as televisions, video and

audio products, as well as large and small household appliances. [ S n B n ]

... A HISTORICAL Brand
... A SAFE VALUE Brand

... An INNOVATIVE Brand Schwarzwalder
... An AFFORDABLE Brand Apparate-Bau-AnstaIt*

... ACOMPANION Brand

*SOCIETE DE FABRICATION D'EQUIPEMENTS
DE LA FORET NOIRE
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OVERVIEW, OBJECTIVES
AND HISTORY

SABA was born between two wars, in a climate of economic and
geopolitical tensions. In France, the first half of this period,
called "the best years," was known for disruptions in social
behavior.

In a time of increasing inflation, world wars, and climate crisis, it
IS not surprising to see a collective desire for escape, but also
anxiety. It is therefore important, while actively striving for a
better world, to inject a bit of light into our daily lives.
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EVOLUTION
AND MILESTONES

SABA has led in radio, broadcasting, and
refrigerators, pioneering consumer electronics in
Europe since 1927. Their innovations, like fault
detection systems, have shaped modern
consumption habits.

Collaborations with designers like Philippe Starck
emphasize both reliability and design, ensuring
affordable access to technology for European
families since the 1990s.
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01. INTRODUCTION AND BRAND OVERVIEW SA BA

EVOLUTION
AND MILESTONES

Timeless Technology

Founded in 1923 in Triberg in the
German Black Forest region, SABA,
short for "Schwarzwalder
Apparate-Bau-Anstaltis", was a
pioneer in harmonizing aesthetics
and technology in electronic
equipment.
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01. INTRODUCTION AND BRAND OVERVIEW SA BA

BRAND IDENTITY
AND VALUES

A Bold and Accessible Technology

The SABA brand believes in the power of
technology to enhance its customers lifestyle.
Therefore, every SABA product is designed to be
iInnovative, efficient, reliable, stylish, intuitive and
comfortable.

“SABA, a renowned brand known
for making technological
innovation accessible to as many
people as possible.”
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LICENSING OVERVIEW
AND CATEGORIES

At home or on the go, SABA brings joy and enhances the lives
of all who use its products. With its wide range of offerings,
SABA provides consumers with the latest technologies,
enabling them to enjoy an optimal experience.

SABA believes in technology's ability to improve users' lives
through various categories: Televisions, Audio, Large and Small
appliances, and many more.

SABA SABA SABA SABA
SABA SABA SABA
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SABA

PRODUCT RANGE
OVERVIEW
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SABA

SUCCESSFUL COLLABORATION
AND BENEFITS FOR PARTNERS

For specific needs, the brand covers trade shows to generate
additional brand visibility, leveraging various strategies such
as eye-catching booth designs, interactive displays, and
engaging demonstrations to attract attendees.

Additionally, SABA actively participates in hetworking events
and industry forums during these shows to enhance its
presence and strengthen relationships with potential partners
and customers, ultimately increasing brand recognition and
market reach.

established.inc



03. BRAND MARKETING STRATEGIES

SABA
MARKET

PRESENCE

Europe and Worldwide

Taiwan
S . Hong Kong
At present, SABA’s products are distributed under license in

Australie
France, Spain, Portugal, Italy, Luxembourg, and Switzerland. The

brand continues to expand its presence across Europe, North
Africa, and other regions.
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BRAND
POSITIONING

As SABA |looks to the future,
It aims to solidify its status as
an iconic brand synonymous
with innovation and design.
Building on its rich heritage
and legacy of
groundbreaking products,
SABA will continue to push
boundaries and set new
standards in the consumer
electronics industry accross
the world.
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With its strong German
heritage, SABA is committed
to upholding the values of
precision engineering,
craftsmanship, and attention
to detall. Leveraging its
roots, SABA will continue to
deliver products that
embody the renowned
quality and reliability
associated with German
manufacturing.

Ensuring quality and
compliance remains
paramount for SABA as it
evolves. With a focus on
meeting and exceeding
Industry standards, SABA will
continue to prioritize
rigorous testing and
adherence to regulations,
guaranteeing that its
products consistently meet
the highest levels of quality
and safety.

SABA

SABA's commitment to
consistency will drive its
future endeavors. By
Maintaining a steadfast
dedication to delivering
exceptional products and
experiences across its entire
range, SABA will cultivate
long-term trust and loyalty
among its customers,
ensuring continued success
IN the years to come.



BRAND

AWARENESS

SABA is a well-established and recognized brand in France
and Spain, with a strong presence in the Consumer-Electronic
market, in Televisions and Domestic Appliances. SABA is also a
leading TV brand in Italy, a long lasting market player in Tunisia
and actively growing with new developments in Algeria, Turkey,
Australia, Taiwan and Hong-Konag.

Notably, SABA globally enjoys strong brand loyalty among
consumers aged 35-64.
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Aided awareness

TELEVISION

Samsung
Philips
LG

Toshiba

Sobo NN 42%

TCL 40%

Hisense 28%

SABA

Aided awareness

APPLIANCES

85% Samsung 89%
84% Panasonic 87%
81% Telefunken 73%
75% Saba  [NEEGEGEEEN 55%
Nord Men de 45%
Blaupunkt 44%
Thomson 44%
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SABA is a proud part of established.inc

The powerhouse of profit-boosting licensing brands.
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